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Choose the brand with outstanding agents, leading brand awareness and an unmatched global presence.
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©2019 RE/MAX, LLC. Each office independently owned and operated. Data is full-year or as of year-end 2018, as applicable. Except as noted, Coldwell Banker, Century 21,

ERA, Sotheby’s and Better Homes and Gardens data is as reported by Realogy Corporation on SEC 10-K, Annual Report for 2018; all other competitor data is from company RE/MAX
websites and industry reports. 'Transaction sides per agent for all but Realty ONE Group are calculated by RE/MAX based on 2019 REAL Trends 500 data, citing 2018
transaction sides for the 1,757 largest participating U.S. brokerages. Coldwell Banker includes NRT. Berkshire does not include HomeServices of America. Transaction sides
per agent for Realty ONE Group calculated using company’s data included in above chart. 2Compass and eXp Realty totals are for residential transactions only and do not
include commercial transactions; totals for all other brands include commercial transactions. *MMR Strategy Group study of unaided awareness among buyers, sellers, and
those planning to buy or sell; asked, when they think of real estate brands, which ones come to mind? 19_301408



